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Good times expected to continue

Nearly half of Californians(47%) expect thestate’ seconomy
to remain about the samefor the next twel ve months. Among
those anticipating some change, more are optimistic than
pessimistic, with 28% expecting thingsto improve next year
and 16% foreseeing worsening economic conditions.

This is the eighth consecutive year that more Californians
expect the state’'s economy to improve rather than worsen.

Table2

Expectationsfor Califor niaeconomy
duringthenext twelvemonths

Will get Staythe  Will get
better same worse
2000 28% 47 16
1999 2% % 14
1998 3% 48 1
1997 3% 43 14
199%6 38% 46 12
1995 3% 43 y.0]
19% 35% 3] 2%
1993 42% ) 2
1992 22% 3 3]
1991 22% 37 )
1990 10% 2 48
1989 15% 49 0
1983 18% 53 24
1987 24% 7! 19
1986 36% 47 12
1985 42% 0 12
1984 50% 0 6
1983 58% 0 10
1982 35% 0 2
1981 32% 3] 2

Public is split over long term forecast

Cdlifornians are ailmost evenly divided over the prospect of
facing bad timesover the next fiveyears, with 42% anticipat-
ing some seriouseconomic downturnswhile 39% expect the
economy to remain generally good over this period. The
proportion of Californianswho report being uncertain about
the economic outlook over the next five years increased
significantly inthisyear’ ssurvey.

Table3
Expectationsfor theCalifor niaeconomy over thenext Syears
Periodsof serious  Generally Not sure/
economicdownturns  good noopinion
2000 42% K¢) 19
1999 52% 3 10
1998 41% i) 15
1997 52% K3 12
1996 1% 3 13

Californians better off personally

A mgjority of Cdifornians (55%) indicate that they are better
off financialy thaninthe previousyear, whereas 28% report no
changeand 17% say they areworseoff. Thisfinding equal sthe
record highlevel of personal financia well-being reported by
Cdliforniansin1998. For the past six consecutiveyears, more
people have said they were better off than said they were
either the same, or worse off, than in the previous year.

Tableda
Californians personal financial well-being
compar edtooneyear ago
Better No Worse

off change off
2000 55% 2 17
1999 52% 3 17
1998 55% 2 17
1997 45% 2 7
1996 3% ) 7
1995 35% 3 A
199 2% A 37
1993 31% 2% 43
1992 26% 24 0
1991 25% 2 a7
1990 42% 2 0
1989 46% 7 7
1983 50% PA] 7
1987 4% 2% )
1986 52% 2 0]
1981 33% ) Vo)
1976 28% 33 0
1971 2% 3] )
1966 37% 45 18
1961 40% 41 19

Across income groups, more people are better off

By aratio of amost eight to one (67% to 9%), people making
$50,000 or more ayear say they are now better off than worse
off compared to ayear ago. Those making lessthan $50,000 a
year dsosay they arebetter off by anearly twotooneratio (50%
to 26%).

Tabledb
Californians personal financial well-being
—byannual householdincome

Better No Worse
off change off
Statewide 55% 28 17
L essthan $30,000 50% 24 %
$30,000—$50,000 51% 28 2
$50,0000r more 67% 24 9




High expectations for next year’s personal finance

Just 4% of al Californians expect they will be worse off
financially next year. Thereis an even split---46% to 44%
between those who feel they will be better off versus those
who expect no change.

Table5
Per sonal financial expectationsfor next year
Will be No Will be
better off change wor seoff
2000 46% 4 4
1999 4% 45 6
1998 1% vivg 6
1997 41% 4 10
1996 3B% 52 8
1995 3% 50 u
194 4% 40 12
1993 4% 4 13
1992 2% 46 18
1991 3% 48 17
1990 3B% 1 15
1989 3B% a7 15
1933 4% 51 9
1987 4% 45 8
1936 52% vivs 6
1985 50% vivg 8
1984 51% vivg 7
1981 3% 46 19
1976 3% 45 18
1971 3% 4 19
1966 43% 49 8
1961 48% 46 6

Public mildly optimistic about the stock market

Nearly half of Californians (48%) expect the stock market to
stay at about the same level for next year, while 26% expect
itto go higher and 14% believing it will go lower.

The proportion of Californians expecting no change in the
stock market in the coming year is greater now than at any
time since 1997, when this measure was initiated.

Table6
Expectationsof U.S. stock mar ket duringthecomingyear
About
Higher thesame L ower
2000 26% 48 14
1999 28% yi| 18
1998 32% 0 18
1997 36% 338 16

Most households continue investing in the market

Most California households (62%) continue to have money
invested in the stock market, either directly or through a
retirement plan or pension fund. Thirty-six percent (36%) are
not invested in the market.

Table7
Household member hasmoney dir ectly or indir ectly
inthestock market
Yes No Don'tknow
2000 62% b 3
1999 64% b 2

Confidence remains high that inflation will stay
moderate

By anearly two to one margin (60% to 34%), state residents
are confident that inflation will be kept within reasonable
bounds in the near future.

Table8

Confidencethat futureinflation
canbekept withinreasonablebounds

Confident Not confident
2000 60% A
1998 64% i
1997 59% 3]
1996 71% 2%
1995 55% o)
194 51% 45
1993 60% 37
1992 4% 48
1991 4% 51
1989 4% 49
1988 52% 45
1987 50% 46
1986 60% 37
1985 63% b
1934 66% 0
1982 57/% LR
1981 50% 48
1979 3R3% 6b
1977 32% 66
1974 35%

(The findings in this report are based on a survey among a repre-
sentative sample of 516 California adults conducted September
29-October8, 2000. The survey was completed by telephone in
English and Spanish using random digit dialing methods. Ac-
cording to statistical theory, survey results from the overall sample
have a sampling error of +/-4.5 percentage points at the 95%
confidence level. There are many possible sources of error in any
survey other than sampling variability. Different results could
occur because of biases in question wording or sequencing or
through undetected errors in sampling, interviewing or data pro-
cessing. Extensive efforts were made to minimize such errors.)




About The Field I nstitute

Background

The Field Institute is a non-partisan research organization
supported by media, academicinstitutions, foundationsand others
for the purpose of conducting public opinion research on avariety
of social, economic and political issues. The Institute undertakes
regularly scheduled opinion and attitude surveys each year on a
variety of topicsaswell asad hoc studiesin California, itsprimary
area of focus. Revenue received by The Institute goes entirely
toward covering the cost of its operationsand in disseminating its
reports.

Thelnstitute' sservicesareavailabletoall sectorsof thepublic.
In addition to its own ongoing research programs, it accepts
research contracts from public or private organizations but not
from partisan interests. All data from Institute studies are
archived for use by scholars, policy makers, and other persons or
organizations. Archived data sets are available from more than
200 studies conducted by The Field Institute and The Field Poll
since 1956.

Field Research Corporation Relationship

The Field Institute was established in 1976 with funds and
support from Field Research Corporation. FRC has contributed
to The Institute all of the operations of The Field Poll, including
itsdataarchivegoing back to 1947. FRC' sstaff of morethanfifty
full-time professional and operations people, together with its
large corpsof experiencedinterviewersand itsextensivein-house
computer capability, provides basic data gathering and data
processing services for The Institute on a sub-contract basis.

Thelnstitute’ srevenue comesfrom avariety of sourceswhich
fall into four main areas. media sponsors, academic sponsors,
underwriters of ad hoc studies, aswell as mailing list and on-line
subscribers.

Field Poll Media Sponsors

A number of leading Californiamedia properties (newspapers
and television stations) contribute to the operations of The Field
Institute as sponsors of The Field Poll. Each mediaproperty pays
an annual fee commensurate with itscirculation or audience size.

Academic Consortium

The Institute’s Academic Consortium serves ingtitutions of
higher learning onanannual contract basis. Thelnstituteprovides
Consortium members data files and codebooks of surveys under-
taken by The Institute which are widely used for instruction and
research. Current members include the nine campuses of the
University of California system and the twenty-two campuses of
the California State University system.

Underwriters of Ad Hoc Studies

Special ad hoc studies are frequently underwritten by
sponsors from foundations, government and institutions. The

where Ths Institute’' s demonstrated objectivity can contribute
to a greater understanding of a problem.

The Field Poll

The Field Poll was established in 1947 as The California
Poll by Mervin Field and has operated continuously since that
time. It is a unique, state-wide public opinion news feature
service covering awide range of political and social topics.

Statewide surveysaremade at frequent interval sthroughout
the year. Continuing measures are made of voter support for
leading political figures vying for major state and federal
elected offices, job ratings of important political figures, and
reactions to significant political events. Voter awareness,
understanding and predispositions for major campaign issues
and controversial ballot propositionsareal so tracked over time.

From these surveys The Field Poll issuesfrom forty to sixty
reports per year. Each Field Poll release consists of three to
twelve double-spaced 8 1/2" x 11" pages of text and statistical
data, plus a background sheet showing the details about the
interviewing method, samplesize, question wording, and other
technical data.

The California Opinion I ndex

The California Opinion Index regularly charts public atti-
tudes on such issues as taxes and government spending, eco-
nomic well-being, crime, immigration, education and the
schools, political demography, theinitiative process and other
important state issues.

Each California Opinion Index report is printed in afour to
eight page newdletter format and are provided to mailing list
subscribers of The Field Poll at no additional cost.

Availability of Reports

All Field Poll and California Opinion Index reports are
availableto individuals or organizationson an annual basisfor
afee of $250. There are two methods of report transmission.

By Mail

Reports are mailed to subscribers the day before its publi-
cation date and are usually received the day of or the day after
publication.

On-line

Subscriptions can be ordered on-linethrough the web site of
www.paliticalaccess.com. Subscribers are provided a pass-
wordtoaccessField Poll reportsat 9:00 a.m. ontheday of their
publication. Previously issued on-line reports can aso be
accessed from this site at no cost.

Officers

Officers of The Field Institute are Mervin Field, Mark
DiCamillo and Dr. E. Deborah Jay.
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